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Factors Affecting Passenger Intention to Re-taking MRT - A
Case Study of Kaohsiung MRT

Chun-Nan Lin and Pei-Ling Yang

Abstract
The purpose of this study 1s applied the service quality, environmental consciousness,
consumer sacrifice, and perceived risk to investigate the factors influencing passengers’
intention for re-taking Kaohsiung MRT. Data collection for this study was carried out using
an anonymous survey on Internet. After incomplete questionnaires were excluded, our
effective sample size was 378 participants. Structural equation model (SEM) was used to
data analysis in this study. The findings are as follows:
1. A significant positive influence from service quality has occuired to affect the intention
of re-taking Kaohsiung MRT.
2. A significant positive influence from environmental consciousness has occurred to
affect the intention of re-taking Kaohsiung MRT.
3. A significant negative influence from consumer sacrifice has occuired to affect the
intention of re-taking Kaohsiung MRT.
4. A significant negative influence from perceived risk has occurred to affect the intention
of re-taking Kaohsiung MRT.
Hence, this study is potentially useful to mass transit industries planning their business
strategies, and/or seeking to optimize their services based on a detailed understanding of the

concerns of users and potential users.
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