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A Study on the Effectiveness of Using Social Media to Enhance
Public Disaster Preparedness Awareness: A Case Study of the
Chiayi County Fire Bureau's Facebook Page

Cheng-Lung Tsai'* » Chia-Ming Chao® » Shu Ting?

Abstract

This study investigates the effectiveness of the Chiayi County Fire Department’s
Facebook page in promoting disaster prevention knowledge and enhancing public awareness.
With the widespread use of social media, Facebook remains Taiwan’s primary platform,
featuring high penetration and interactivity. Unlike traditional approaches, it removes time
and space constraints and delivers real-time information through images and videos to
improve attention and preparedness. The Fire Department adopts Facebook as its core
channel, supplemented by Instagram and YouTube, to strengthen disaster education through
diverse content strategies. Analysis of its operations and public feedback shows that timely
and varied content significantly increases engagement and interaction, thereby improving
disaster knowledge and response awareness. These findings provide a valuable reference for

government agencies in advancing digital disaster prevention advocacy.

Keywords: Social media, Disaster prevention, Awareness campaign, Digital disaster
prevention, Social platforms
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